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Advertising 


GEVERAL months ago JupGE put forth 

an Advertisers’ Number. It was 
unique among publications. Advertisers 
generally declared it was the clev- 
erest thing imaginable. There was 
some doubt as to just how the public 
would receive it. But the public was 
delighted with it, and letters received 
from many readers clamored for an- 
other number of the same sort. Well, 
JupGE herewith presents its Adver- 
tisers’ Number No. 2, and is proud 
of it. 

This is an age of advertising. No 
one in any kind of business or in any 
profession or calling seemingly can 
get along without it. It has invaded 
the pulpit, and in a measure it even 
dominates politics. And in some of 
the newspapers and magazines there 
is so much advertising that the 
‘‘reading matter, ’’ so called—the text 





not associated with advertising—is sec- 
ondary, if it is not sometimes lost in the 
shuffle. 

What does this prove? Why, nothing 
less than that the average reader prefers 
advertising to anything else in his or her 
prints. Even the casual observer may 
easily determine, as he pursues his way, 
that the great American public would 
rather read advertisements than amuse 
itself in.any other way. 

The ingenuity shown by advertisers 
nowadays is amazing, and the results of 
it explain why ordinary ‘‘reading mat- 
ter’’ i salmost falling into desuetude. 
Advertisers employ writers who can use 
English in a way to arrest and hold at- 
tention, as well as artists whose pictures 
assist in carrying conviction to the 
reader. 

In competition with up-to-date adver- 
tising, the ordinary story-writer, the 
every-day poet, and even the clever 
writers who describe thrilling events 
and make up the news of the time are 
forced to do their best if they would hold 
their own. 

These facts explain why JUDGE once 
more shows how an Advertisers’ Number 
on lines of pleasantry should be con- 
ceived and brought into being. 







































**NATIONAL LEAD” 


HOW IT WOULD LOOK IF HE REALLY 
WORE AN ‘*‘ ARROW COLLAR"’ 


In the Movies 


ANYTHING that gets into the motion 

pictures enjoys advertising of a 
kind not to be had at space rates in news- 
papers or magazines. An analogist would 
argue that President Wilson and his Cab- 
inet may furnish a popular government. 
About the first sitting of the President 
and his advisers was apparently 
given over to the motion-picture ma- 
chine, for very soon after the Cabi- 
net was organized, a film of it was 
on the market. 

That the President and his official 
family were on their good behavior 
was shown by the way they ‘‘acted’”’ 
before the camera that was to mul- 
tiply films for the pleasure of a great 
public. 

When a play is to be produced, 
the rehearsals to prepare it are in- 























terminable, and very good actors, with 
stage managers who are presumed to be 
competent, have lively times before the 
‘‘business’’ of the play is fixed upon. 
They go through many changes of posi- 











eres. 











tion and gesture in the process. 


President Wilson and his Cabinet nat- 
urally had no time for rehearsals before 
the motion-picture camera 
them, and some persons may wonder that 
their little drama is so satisfying and 
that it has no rough edges. 
film, it may be said, shows conclusively 








THE 
HOSIERY GIRL 


confronted 


But this one 

















































U. S. MOTORS 


what long has been suspected, that all 
politicians are actors in the true sense of 
the word. Surely no professional actors 
could carry themselves in a trying situa- 
tion with the ease and grace shown by 
the President and his official family in 
this film. They are absolutely free from 
what is called ‘‘camera consciousness, ’’ 
and are a credit to the occasion. 

The curiosity of: the public as to future 
Cabinet meetings will, no doubt, be piqued 
by this film; but, unhappily, the public 
‘‘show’’ begins and ends with this initial 
view. And this is a pity, for there are 
bound to be meetings of the President 
and his Cabinet that will be of greater 
interest than any drama on the regular 
boards can furnish. 


It Pays To Advertise 


IF YOU wish to win a prize, 
You must wisely advertise: 


**OSTERMOOR ”’ 
“* Use one thirty days at our expense.’’ 


Simply This, and Nothing More 


‘ ‘(COME in and have it charged,’’ was 
the inviting sign in front of a 
place of business in a Jersey town. A 
stranger, being somewhat low in funds, 
walked in briskly. ‘‘I understand that I 
can get things charged here,’’ he said, 
addressing one of the employes. 
“Only storage batteries,’’ replied the 
other man. 


Sally Jinks, a freckled girl, 

Said with wealth her head did whirl, 
Noised with vibrant, loud refrain 
That she scarce could bear its strain. 
Came the lovers, full a score, 

Many having gold galore. 

Sal wed one—(now for the snare)— 
She had but a wealth of hair. 


Those who constantly are wise 
See the point and advertise: 


Newsboy stood upon a street, 

Shouting out the news with heat, 
‘*Railroad accident!’’ and brought 

All the customers he sought. 

’Twas no accident; a train 

Ran into the station. Gain 

Reached the newsboy with the spurt— 
‘‘And no one aboard was hurt.’’ 


Mistress Fortune scarce denies 
Gifts to those who advertise: 





Pretty Prue, sedate and prim, 

Had a waist petite and slim; 
Never boy his arm had placed 
Round that arm-enticing waist. 
One day Jimmy hung a sign: 

**No one’s hug’s so tight as mine.”’ 
And the kids were puzzled quite, 
For he took Prue home that night. 


Health and wealth and joy arise 
To the ones who advertise. 
—A. Walter Utting. 





SUNNY MONDAY 






** Wash day’’ at the old swimming hole. 





** POSTAL LIFE” 


An Ever-ready Salesman 


ME: DUBBLEIGH, the accomplished 

head salesman of the Hikealong 
car, was calling upon the fair Miss 
Hickenlooper, with distinct intentions, 
upon which the young lady was disposed 
to look favorably. For this reason it is 
perhaps not surprising that, when the 
young woman’s father suddenly entered 
the room, Mr. Dubbleigh was, to his 
amazement, discovered with his arm 
about her waist. 

‘‘Why, Mr. Dubbleigh,’’ protested the 
old gentleman, with an apoplectic gasp, 
**I am astonished, sir—nay, more, I am 
positively shocked !’’ 

**Shocked?’’ cried Dubbleigh, spring- 
ing to his feet like a warrior in response 
to a call to battle. ‘‘Shocked, sir? I am 
glad you told me. It gives me an oppor- 
tunity to call your attention to our new 
Neverbump Shock Absorber, only placed 
on the market last week and unquestion- 
ably the last word in devices of that na- 
ture. It is simple and inexpensive, con- 
sisting of an inverted vertical cylinder, 





“IT’S AN INDIAN!” 





filled with a special 
preparationof distilled 
air, operating’’—— 

But he never fin- 
ished. Theold gentle- 
man was a militant 
sort of individual, and 
Mr. Dubbleigh found 
himself suddenly pro- 
pelled into outer dark- 
ness by a sudden jar 
from Mr. Hickenloop- 
er’s right foot, at a 
point of contact never 
yet suitably protected 
by any kind of a 
mechanical device 
known to man. 


away, 


Annual Ads 


OES and rakes, assorted seeds, 
Fertilizers, garden shears, 


Incubators, chicken wire, 


Guaranteed to last for years; 
Patent roofing, berry plants, 

Iron fences, watering pots, 
Paint and gravel, rubber hose, 


Offers in suburban lots. 


Lingerie and picnic hams, 


Motor boats and balls and bats, 
Cameras and tents and swings, 

Awnings, trunks and outing hats; 
Tonics, plasters, tablets, pills, 


Undismayed, however, he 
gathered himself up and shouted 
back to his assailant as he walked 


**T’ll send you our catalogue in 
the morning, containing a full de- 
scription of the apparatus, sir, and 
shall be most happy to give your 
esteemed order immediate attention. 

























































LIKLY BAGGAGE 


Free Advertising 
Society leader—\t’s awful to have these 
camera fiends after one! 
Popular hero—Yes; but just think 
what it would be if they didn’t notice us! 




















Traps to catch the pesky fly— KELLY—WATER-COOLED 


When these annu- 
al adsappear, 
Then we know 
that spring is 
nigh. 


— Minna Irving. 





Even rocks are 
made to proclaim 
the virtues of an 
advertised article. 
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DRESS SHIELDS 

























S— 


Das 





L 


The young lady looked up from the solitaire reluct- 
antly. She studied Bosley’s angelic countenance for 
a moment, and a gleam of pity fluttered into her hazel 
eyes; then she said, ‘‘Oh, yes, perfectly tremendous! 
As you probably know, swamp syrup cures bronchitis, 
rheumatism, constipation, insomnia, chilblains, and 
all kinds of fever; therefore, we sell millions of 
bottles. ’’ 

Bosley wrinkled his forehead and spoke in a brisk, 
businesslike tone, befitting a representative of this 
great firm. ‘‘I have heard as much,’’ he replied. 
‘Yes, it must be wonderful—simply wonderful !’’ 

Once more the young lady loosened her gaze from 
Bosley’s countenance and sought the solitaire. Fora 
moment an odd little smile played around the corners 
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thirty-six, thirty. 


CHARMERS 


The Certain Feeling 


By WILLIAM SANFORD 


AS BOSLEY entered, ‘the pretty girl at the typewriter was 

gazing devotedly at a solitaire which reposed on her finger. 
She did not look up until the door closed; then she glanced at 
the young man and said ‘‘Oh!’’ in rather an absent tone. 

Bosley passed his hat nervously from one hand to the other. 
“I am the new man,’’ he ventured finally. ‘‘The boss sent 
me to you.’”’ 

The pretty girl smiled demurely. ‘‘Oh, yes!’’ she replied. 
“You are to take my place,’’ and resumed her gaze on the 
solitaire. 

Bosley showed visible signs of embarrassment. ‘‘I—er— 
hope’’—he stammered—‘‘that is, I did not know’’—— 

*‘Oh, that’s all right,’’ replied the young lady cheerfully. 
“T’m not leaving on account of you. It’s on account of another 
young man—I’m going to marry him. You see, I’m the fourth 
young lady that has left this desk to get married—so the boss 
decided to hire a man.’’ 

**I see,’’ said Bosley, gradually regaining his composure. 
“The boss said I would be at the machine a great deal of the 
time. I love to write letters! You do an enormous business, 
I presume?”’ 


Six, six, 


of her dainty mouth; then she spoke. ‘‘Did you 
ever, I wonder’’—her tone was dreamily reminiscent 
—‘‘feel that you were another person, far away in 
some distant place, thinking thoughts that were 
not your own, doing deeds that you never did, saying things 
that you never said—in fact, another person entirely apart 
from yourself?’’ 

Bosley tried to 
conceal a _ shudder. 
‘‘Crazy!’’ he thought. 
‘‘That’s why they are 
getting rid of her. 
The marriage idea is 
probably just a hal- 
lucination. The ring 
must be a souvenir of 
some old love affair 
that’s unbalanced 
her.’’ He edged to- 
ward the door, but 
chirped up _ bravely. 
‘*Why, no, I can’t say 
that I ever did,’’ he 
said. 

The young lady , 
arose, puton hercoat ‘_) | 
and hat, and, with ee 
one final look at the solitaire, drew on a neat-fitting pair of 
gloves. ‘‘Well, then,’’ she said, in a crisp tone, ‘‘it’s up to 
you to get the feeling. This firm wants one thousand 





** DOMINO SUGAR" 
Very sweet. 





brand-new testimonials from every State—all new names 
and new towns. There’s the typewriter; it’s up to you, 
kiddo. So long! I’m going to get married.’’ 


Aid Needed 


She--I am going to order just about everything on 
the bill of fare. What are you going to call for? 
He—I think I’1l call for help. 




















MASSAGE CREAM” 
Eat Pompeian and have one.”’ 


“ POMPEY AN’ 
** Don’t envy a good digestion. 


**GID-HUP MOBILE!” 
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BRIGHTENS 
EVERY 
HOME 


WE GLANCE through magazines and 


see: 


i 


Advertising 


Smith’s pickles are the best, 


Blink’s pork and beans, and Jink’s blue 


jeans 


By far lead all the rest. 


Sleep on a mattress soft and warm, 
Use Madam Blank’s face cream, 

Our tires for speed, be sure to read 
J’s weekly—it’s a scream! 


K’s Bitter Root will cure the chills, 
L’s candy creams are great, 

Send for our book on ‘‘How To Cook’’— 
We send it free by freight. 


And thus each month alluring ads 
Are spread before our eyes; 

They get our dough each issue, so 
It pays to advertise.—Georg: B. staf. 


The Progressive Church 


The church was progressive and de- 
cided to advertise the Sunday services. 





BORDEN’S 


The advertising writer 
who was employed had 
been turning out smok- 
ing - tobacco literature. 
Here’s the way he pro- 
claimed the forthcoming 
sermon : 

**Roll out of the hay 


CONDENSED MILK 


































ave Satie it aS at 
~~ 


and look us over. 


early Sunday morning and come in 


** TRAVELERS"? INSURANCE 


I Wonder Why ? 


Surest thing you BACHELOR fely t 
know, it’s fine snoozing on the day A | d, then up and m 


of rest; but a good, soft-cornered 
pew isn’t half bad for that morning 
nap. Besides, the parson may put 
over some think stuff that will make Pooh! 
you give Morpheus the go by and 
sit up and take particular notice. One 
guess at the text. ‘The Theory of Eter- 
nal Damnation.’ Some text, is it not? 
Right-o, we chirp. Just put the topic in 


Till sixty-odd, then up and marry 
A little thing of twenty-two. 
’Tis right and proper so to do. 
Disparity of ages? 


A maid till thirty-odd may wait 
To wed a youth of twenty-eight. 
Now hear the folks begin to guy! 
Just listen to the hue and cry: 
Disparity of ages— 


your old jimmy pipe and smoke it. The Fie! 


sting has been removed by a recently pat- 
ented process of theological reasoning. 


I wonder why ?—a. w. Young. 


The New Method 


There’s nothing to it, you owe it to your- 


self to get next to the doc’s doctrine. 
Good for what ails you !’’—dinton Gilmore. 


Egg View Note 


MADDER man than 
Steve Gaunt can’t 
be found in Furrow 
County. He sent off the 
other day after a new 
rocking chair, and in a 
newspaper that come 
wrapped around one of 
the legs, he read where 
oneof them there French 
doctors said that walk- 
ing on all fours would 
cure indigestion. Steve 
walked clean downtown 
that way Monday night, 
and is still hunting for 
three dollars’ worth of 
small change that he 
lost out of his vest pock- 
et on the way. 


Double Quick 


M. I. Grate was mov- 


ing again. 

**Wasn’t long in that 
house,’”’ commented a 
friend. 


‘*Had a couple of sons 
born there,’’ he replied. 

“Oh, true!’’ medi- 
tated the friend. ‘‘I’d 
forgotten the twins.’’ 


Nurse—Here is your new little brother. 
Tommy—Gee! I s’pose he came by 
parcel post, too. 
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Sad 





FLORIDA WATER 

































DURHAM DUPLEX RAZOR 


Girl of the Period 


WHATEVER charms she has, a way 
She’ll find to show, for she is wise; 
No trick she’ll miss by night or day— 
She knows it pays to advertise. 


Be Oo. ig c— 
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LRPBDOOTNARE TLIO LILLIES 
A POLL AND HEIRESS 


Advice 


Advertise, and the world buys of you; 
Renig, and you are left alone. 

If you never tell what you have to sell, 
You’ll have troubles all your own. 





NATIONAL CLOAK AND SUIT COMPANY 














WHAT A CLOSER INSPECTION OF SATURN MIGHT REVEAL 


Some Are Born Great 


oe THAT'S Uncle Ezra Dillingham,”’ 
remarked the landlord of the hotel 

at Basswood Corners, indicating an ag- 
gressively bearded old gentleman who 
was pompously stamping along the side- 
walk. ‘‘He’s our most distinguished citi- 
zen. In fact, I guess he’s better known 
over the country generally than our con- 
gressman.’’ 

‘*What’s he done?”’ inquired the repre- 
sentative of a Boston shoe company. 

‘‘Why, three or four years ago he was 
sufferin’ from a protracted hackin’ cough, 
and he cured it by takin’ a few bottles of 
the Compound Syrup of Second Growth 
Hickory. Then they had his testimonial 
in all the papers fora spell. After that 
he had the lumbago in his back, but he 
tixed that up by buyin’ a pair of God- 
send’s Electric Galluses. Since then the 
papers have had his testimonial and his 
picture in about every issue. It puffed 
him up so that now you couldn’t touch 
him with a twenty-foot fish pole. I like 
to see a man well enough that rises in the 
world, but I don’t like to have him get to 
feelin’ his oats too much. '’—w. G. Broots. 


The Evil Stars 


**The stars,’” said he, ‘‘are all aglow. 
Which ones are evil? Do you know?’’ 
**Oh,”’ she replied, ‘‘I surely think 
The evil stars are those that wink.’’ 


Oh, Answer the Child ! 


**Pa, was Job a doctor?”’ 

**Not that I know of.’’ 

‘*Then why do people have so much to 
say about the patients of Job?’’ 





Quite a Hint 


«« PAPA wanted to know whether you 
were a good business man,’’ she 
confided. 

‘‘Have you any idea why he asked?’’ 
inquired the young man, who had been 
calling for a long time. 

**I guess it was because you never talk 
business.’’ 


The Batsman’s Lament 


I care not where the fielders lift 
Their padded palms in air; 

The balls I hammer out, so swift, 
Will always drop right there. 





THE WATCH 






































CAT’S PAW HEELS 


The Weekly Habit 


MCFEE lived in Brooklyn, but moved 

out. One of the men in the office 
asked him what was the greatest charm 
of his new home. 

‘‘The bathroom,’’ he replied. ‘“‘My 
wife thinks it so cute she can hardly wait 
for Saturdays to come, so that she can 
try the tub.’’ 


Where the Blame Lies 


Husband—I have just read of a woman 
who has ten divorced husbands. 

Wife—Well, well! Isn’t it awful what 
overbearing wretches men are getting to 
be? 





NEW YORK CENTRA 


Advertising Judgments 


HE MAN who does business with- 
out advertising doesn’t know what 
business is. 

It is possible to advertise too little, 
but never to advertise too much. 

If you have found advertising a 
gamble, it’s because you haven’t played 
your cards right. 

We are advertised by our friends, 
and they throw in very few puffs. 

Clean ads make a clean paper. 

A little advertising goes a long ways. 

All are not bargains that are adver- 

tised. 

Many an ad isn’t as black as it is 
printed. 

Money talks, especially when it’s spent 
in advertising. 

Bad advertising is worse than no ad- 
vertising at all. 

Good wine may need no bush, but the 
best of goods need advertising. 

The fake ad is made out of whole 
cloth, and it’s all shoddy at that. 

Advertising is about the only thing in 

this world that can’t be overdone. 

The man who doesn’t advertise hasn’t 

any money to spend in advertising. 

We may be advertised by our friends, 

but.most of us do a little ourselves. 

There is nothing that will act as a 

boomerang so quickly as a fake ad. 

To push your business, there is nothing 
like having advertisements that pull. 

The advertiser who knows enough to 
stick is never the one who gets stuck. 

You never heard of a firm going into 
bankruptcy on account of advertising. 

The business man who starts an adver- 
tising campaign is on a winning ticket. 

The new advertiser who thinks he’s 
helping the paper soon finds that he is 
helping himself. 

All the big concerns advertise. If you 
don’t advertise, that is why your place 
isn’t a big concern. 

You can’t do business without advertis- 
ing, any more than you can advertise 
without doing business. 

Ads tell the customer where to go. If 
you don’t advertise and he drops into your 
place, it’s only by accident. 

The old-fashioned way of doing busi- 
ness without advertising was all right in 
the days when there was little business 
to do. —J. J. O'Connell. 

Ringing A Change 

**Goin’ to move again this year?’’ asked 
the office pest. 

‘‘Nope. Can’t afford to.’’ 

**What cha goin’ to do, then?’’ 

*“*Well,’’ said O’Beetle, ‘‘we’ve made 
arrangements to have new street num- 
bers put on the houses on our block.’’ 





Julia—No; she is most happily married. 








THE WARNER AUTO METER 






















































** RUBBER-SET"’ 


Happy 


Louise—Has Pauline’s husband a hor- 








REXALL 


Pass the Plate ! 


A good-for-nothing—The church-goer 
who doesn’t contribute. 























In Babylonia 


ee EBUGHADNBEZZAR,”’’ 
said the Queen of Bab- 
ylonia at breakfast one 
morning, ‘‘I do wish you 
would chariot over to Nine- 
veh some time and see what 
you can find in the way of a 
new breakfast food. I am 
getting so tired of this 
Popped Sesame!’’ 

**Sure!’’ said Nebuchad- 
nezzar. 

And an hour later they 
found him on all fours, out 
on the front lawn, mutter- 
Evanescent ing to himself between champs, 

‘“‘Great! Great! I’ll have to tell the 
wife about this!’’ 





**Beauty’s only skin deep’’— 
Thinner, I should say, 
When some soap and water 
Washes it ~~ sa thegoarlay B. Morewood One Test 
Margaret—Who is the most 
thoughtful person you know? 
Sue—Well, Mrs. Baker calls 
us least often on the ’phone. 











SNIDER’S CAT-SUP 


A Speeder . The Real Thing 


When Delia in her car appears, He admires the shirt-waist girl and man- 
Awed by a thousand prudent fears, nish fashions, 
I’d cross the street, but dare not move— He respects the platform poise and 
Tell me, my heart, if this be love? broader views; 


But when it comes to gloam- 
ings and roamings and hom- 
ings, 

It’s the fluffy-ruffles person he 
will choose. 


Settlement 


Sobersides— Jones says he’s got 
through sowing his wild oats and 
means to settle down. 

E. Z. Mark—I had sooner hear 
that he means to settle up! 


To Ambition 


**You haven’t many attractive 
young ladies here,’’ 
said the ambitious young 
man. ‘*‘Who is she, so 
bold and easy-going?’’ 

‘‘That,’’ replied the 
guide, ‘‘is Failure.’’ 

‘*Pray tell me, then, 
who is that other, so 
shy and difficult to 
meet?’’ 

‘*That is Success!’’ 











THE TYPEWRITER 















































‘WHITE ROCK” 


Advertising Pays 
Crawford—Did Newrich cut much of a 
swath in his trip around the world? 
Crabshaw—Why, man, whenever he 
came to a public place, he cut his name 
in the woodwork! 


Assessable and Non-assessable 


The tax assessor of a county in north- 
ern Arkansas called at the domicile of a 
back-country resident, and the following 
conversation took place: 

Assessor—Amount of stock? Critters, 
yuh know. 

Resident—Onery passel. Two hosses, 
one ceow and five head o’ hawgs. 

A—Value? 

R—-Oh, ’bout a hundred dollars, I kal- 
kerlate. 

A—One hundred. O. K. By the way, 
them’s oncommon fine purps yuh got there. 

R—Yep. Ding-whislers! Fox houn’s, 
them be. 

A—What’ll yuh take fer one? 

R—Hundred dollars. They’re wo’th 
two. 


Some People 


Some people barely get the wedding 
cards out before they want to shuffle for 
a new deal. 
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EVER-READY SAFETY RAZOR 


Blank Pages 


ss J HERE is no title for a book that 

it is possible for a man to sug- 
gest,’’ said the learned professor, ‘‘on 
which it would not be possible for any 
scholar to write a volume of several 
hundred pages.’’ 

‘*Will you kindly tell me,’’ said 
the meek little father of ten, ‘‘just 
what you would put in a volume 
entitled, ‘Questions That Children 
Have Never Asked’?’’ 


Incorrigible 
Easterly—Don’t you think edu- 
cation has a civilizing effect on the 
Indians? 


West—Not abit. Just as soon as 
they get back to the reservation, 
they resume those beautiful and 
comfortable moccasins, in place of 
the unshapely and torturing shoes 
of civilization. 


Against His Principle 
**My grocer won’t sue me if I don’t 
pay him.’”’ 
‘*How’s that?’’ 
‘*He never adopts legal measures.”’ 





























“"AVE SOME H’OATMEAL, ALL 'OT ” 





Violent Language 


A cutting reproach. 
A fiery speech. 

A burning word. 

A red-hot debate. 

A biting sarcasm. 

A frenzied claim. 

A crushing reply. 

A striking metaphor. 

A furious retort. 

A thumping lie 

A passionate appeal. 

A smashing argument. 

A savage expression. 

A frantic declaration. 

A ferocious utterance. 

A boisterous joke. 

A devastating slander. 

A vehement perora- 
tion.—c. B. M. 





REGAL BOOTS 


The Baseballist’s Seven Ages 


LL THE world’s a ball, 
And all the men upon 
players. 
They have their innings and their field 
chances, 


it merely 





“STEIN BLOCK” 


And each man in his time plays every 
base, 
His life being seven rages. 


At first the infant, 

Pitching and bawling in his nurse’s arms. 

And then the shining schoolboy, with his 
**Rocket’’ 

And scornful open face, playing ‘‘old cat’’ 

And far away from school. Then the re- 
porter, 

Roasting like a furnace, with a woeful 
ball-ad 

Made to his master’s high-brow. 
the umpire, 

Full of strange sounds and wordless as 
the wind, 

Jealous in judgment, sudden and quick in 
fine, 

Seeking a booby reputation 

Straight from the player’s mouth. 
then the magnate, 

With wide-checked waistcoat and with 
checkbook lined, 

Full of league laws and ancient instances 


Then 


And 








Of how he played his‘part. The next age 
shifts 
Into the lean and lippy bleacher-bird, 
With spectacles on nose and score in 
hand, 
His Wheeling’s Pride, well chewed, 
a world too wide 
For his loose lips, and his big, 
boosting voice, 
Turning again toward childish tre- 
ble, pipes 
And whistles as he roots. 
scene of all, 
Which ends this balled and batty 
history, 
Is second fannishness and mere ob- 
livion, 
Fan’s taste, fan’s talk, fan’s dope, 
fan’s everything.—£dmund Vance Cooke 


Last 
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GREAT SCOTT! ANOTHER FISH STORY 
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What the Bine- jty 
Corn Plaster said to 
the Red-Raven 

Split 


QavMond CRawProeO EWER. wis 


“If you ’re troubled with feet,’’ said the 
Blue Jay glad, 

“ And the friends that you mect find the 
walking bad ’’—— 

But the Red Raven chirped—or rather 

he said— 

“That’s all right, Old Sport; but 
how ’s your head ?’’ 









































JAPALAC MAKES OLD THINGS NEW 


Fashion's IIIs 


FOREVER, since the world began, 
Diseases have afflicted man. 
Now, put a stop to them, who can? 


The fevers, aches, the pains and chills 
Have brought the doctor with his pills, 
Who faileth not to send his bills. 


Complaints there are that "bide by rules 
Dame Fashion dictates to her schools, 
Attended by a flock of fools. 


Appendicitis was the thing, 
Glass arm’s been placed within a sling, 
And housemaid’s knee is on the wing. 


Some other ills to cut a dash— 
Bicycle kidney, golfer’s rash-— 
Are likely soon to go to smash. 


What next distemper will prevail 
We know not; but we loudly wail 
That the inventor, without bail, 
Summarily be sent to jail! 
—Addison F. Andrews. 


A Modest Establishment 


Howard—Did the cook that you ex- 


pected call to inspect the house this 
morning? 
Mrs. Howard—Yes; and she was moved 


to stay by the fact that we have no guest 
room. 





KEENE KUTTER 


An Ancient Example 


ABSALOM was hanging by his hair. 
‘*What an advertisement for a hair 
tonic!’’ they cried. 
Thus we see the advertising instinct is 
not modern. 


Modern Signs of Implicit Trust 
As observed at various places in this, the year of our 
Lord, 1913 

Absolutely No Checks Cashed. 

Watch Your Hat and Coat. 

Leave All Valuables in the Office be- 
fore Retiring. 

Pay as You Enter. 

All Rooms Must Be Paid For Strictly 
in Advance. : 

Lock Your Door at Night and When 
You Go Out. 

No Accounts Opened Whatever. 

Board Must Be Paid For in Advance— 
No Exceptions. ' 

We Trust in the Lord—All Others Pay 
Cash! 


A Misunderstanding 


Indignant customer (pushing his way 
into tailor shop and throwing down a 
package)—Say, you, give me back my 
money! These new trousers have a patch 
in the rear! 

Agitated tailor—Why, sir, I thought 
you wanted them to have a patch in the 
rear. You told me to include the latest 
novelty. That patch is made of a mate- 
rial that you can light safety matches on. 


A Sight Worth Seeing 


Nock—The police are to appear to- 
gether with the firemen and ‘‘white 
wings’’ this year in the civic parade. 

Nick—That will be some show! 

Nock—Yes. In the exhibition before 
the mayor, the firemen are to put them 
out and the ‘‘white wings’’ will clean 
them up. 


























GOLD MEDAL FLOUR 


Couldn't Spare the Time 


AN ELDERLY pair were making their 
first visit to a New York playhouse. 

‘*Well, Sarah,’’ remarked the old gen- 
tleman, at the conclusion of the first 
act, ‘‘don’t you think we’d better be 
a-leavin’?’’ 

‘*Why, no, 
half over yet.’”’ 

‘‘Well, it says on this here program 
that three days elapse between the first 
and second acts, and I’m durned if I want 
to set here that long.’’ 


Hiram! The show ain’t 


Chappie’s Chatter 


‘Say, Chappie, old boy, do you want 
to come with me to call on a girl who’s 
sick and blue?’’ 

‘‘Surely, deah lad! The only thing I 
avoid is a well-read girl.’’ 





DICTATE TO THE DICTAPHONE 
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Lectures 


More about the Esthete 
HAVE suggested to you, dear sisters, 
how often we find that woman exacts 
beauty in all things that pertain to home, 
including husbands. 

But it is not enough that the beauty 
microbe should infect the home. It 
crawls into the dealings that woman has 
with that horny-handed world called 
labor. How many helpful Hildas, how 
many competent Coras, ranged against 
the drear walls of our employment agen- 
cies, are ruthlessly scorned because their 
pulchritude shines within the soul and 
not without the skin! While man dis- 
counts dimples and dash, frowns on frizzes 
and shudders at shapes, woman, in her 
insatiable search for looks, vociferously 
demands cleaners with complexions and 
cooks with curves. And so it is that the 
floods of clamorous claimants for the hon- 
orary title of D. D. (Domestic Drudge) 
are barred from fireside gymnastics, and 
the servant problem goeth forth wailing 
throughout the land. 

And, then, how our worthy tradesmen 
suffer! Who is getting rich to-day in the 
emporiums of chops and shirtwaists? Is 
it he who has the best meat or the best 
mustache? Is it food or feet, eggs or 
eyes, cheeks or cheese, hairor ham? Do 
prices win or prettiness? Let our stom- 
achs and pocketbooks groan an answer, 
and let us bow our heads in shame that 
we belong to the sappy sex. 

Yet, when we see that even the stage 
is affected by female estheticism, so that 
petticoated mobs attend the’gyrations of 
a gorgeous and gaudy Maude Adams, 
neglecting the while the ethereal and 
spiritual charms of a Lillian Russell, let 
us brace ourselves with a mighty vow 
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that we will keep women from the sacred 
arena of politics. 

For what will they demand, my sis- 
ters? Hand-painted ballots, beribboned 
voting booths, flower-decked platforms, 
speeches set to music and rose shaded 
halls, such as burst into being in the 








LOM ROGERS 








AN OFFICER OUR STREETS NEED 


wake of the enfranchised female of the 
West. Worst of all, obsessed by their 
likings, they will vote en masse for the 
handsomest candidate that rears his head 
above the common herd of tax-paying 
nonentities. And if we thus drained the 
finances of our parties, depriving some 
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patient politician of his rightful graft, 
who could justify such a shameful waste 
of public moneys? None of us who 
think. Yet this is not all. If women 
vote, and time, money, energy are all 
poured at their feet in wanton prodigal- 
ity, it may be all for naught. For, while 
colors and ribbons and bands abound to 
satisfy the most exacting taste, where, I 
ask you in despair—where, judging from 
the campaign pictures of the past—where 
shall we find a handsome candidate? Can 
you not hear the home stampede of the 
feminine army routed by the first male 
countenances that meet their dizzy view? 
Verily, you can. Let us, therefore, rise 
in our might and in crescendo accents 
protest against the entrance of the esthete 
into a realm where beauty is as out of 
place as a pebble in a pie. 


—Orela W. Hastell. 


Suffragists 


You notice, every time you read, 

How oft they get in print these days; 
And better proof no man can need 

That advertising surely pays. 


Suffragette Snapshots 


A man has started to walk with a don- 
key from Maine to Oregon on an election 
bet. The photographers should label their 
pictures, ‘‘Find the Man!’’ 


Now 12,000 bakers are going on strike. 
It didn’t use to be that way when the 
nation’s wives and mothers baked the 
bread. 


The turkey trot and bunny hug have 
been replaced by the goose waddle, which 
is really much more indicative of those 


who dance it. —Ida Husted Harper 











“The Crowning Attribute of Lovely Woman is Cleanliness” 


The well-dressed woman blesses and benefits 
herself—and the world—for she adds to its joys. 


Naiad Dress Shields 


add the final assurance of cleanliness and sweetness. “They are a necessity to the 
woman of delicacy, refinement and good judgment. Naiad Dress Shields are 
hygienic and scientific. They are absolutely free from rubber with its unpleas- 
ant odor. They can be quickly sterilized by immersing in boiling water for a few 
seconds only. The only shield as good the day it is bought as the day it is made. 


Made in all styles and sizes to fit every requirement of Women’s Dress. 
At stores or sample pair on receipt of 25c. Every pair guaranteed. 


The C. E. CONOVER CO., Mfrs., 101 Franklin Street, New York 























ON’T try to tell me that 
a man’s appearance does- 
n’t count—that his 
clothes, his roll and the 
cut of his hair and whisk- 
ers don’t mean a lot for 
success or failure. We’ve 
proven it out. That is, 
Montague has. Monta- 
gue Pipp is his name, 
and he’s my business partner. We’re 
lawyers, or try to be. We were just 
about down and out, financially, mentally 
and—-but especially financially — when 
Montague hit ontothescheme. The long 
and short of it was we weren’t getting 
business, our office rent was three months’ 
overdue, and we weren’t eating enough 
to keep us from getting thin. This is 
speaking metaphorically, for it would 
take a surgical operation to make Monta- 
gue any thinner. He would grow fat on 
famine, while I have more than once used 
myself as an anatomical chart (in private, 
of course) when studying out what sort 
of bones a client had had broken in an ac- 
cident for which we wanted damages. 
‘‘Down and out!’’ exclaimed Montague 
that morning, his fat, apple-like face 
flushed red with his idea. ‘‘Not on your 
life we ain’t down and out! Look here!’’ 
I had noticed one of his coat pockets 
bulging, and I gave a gasp when he pulled 
out a roll of bills as big as his fat fist. 
‘*Look here!’’ he repeated. 
‘God save us! That isn’t yours?’’ I 
demanded. 








yr? 


**Mine—all mine! 

I looked at him accusingly. 

“If it’s robbery or murder, I wash my 
hands clean of it,’’ I protested. ‘‘How 
much is there?’’ 

‘*Eight dollars,’’ he replied calmly, en- 
joying my excitement. 

“*Eight’’—— 

He had unrolled a five-dollar bill and 
three ones, and now he explained to me 
that all the other bills were stage money. 
They had looked real enough for a minute 
or two, and I sank back with a groan. 
Then Montague began talking excitedly. 

‘‘Now you listen to me,’’ he began. 
**I’ve solved the problem. We don’t have 
enough business to keep alive on—and 
why? It isn’t because the business ain’t 
around, is it? It’s because the other fel- 
low gets it. People haven’t got confi- 
dence in us, that’s all. And why haven’t 


By JAMES OLIVER CURWOOD 


they got confidence? Because we ain’t 
prosperous enough. That’s it. You’ve 
got to have money to make money, even 
in the legal business. There was that 
client we lost yesterday, forinstance. If 
I could have pulled this roll out of my 
pocket when he was here, wouldn’t we 








have got his business? You bet we 
would! ‘Clever young chaps, those fel- 
lows must be!’ he would have said. 
‘They’re winners!’ Yessir, nine out of 
ten people will have more respect for this 
bogus roll, which they think is real, than 
they would for our souls if they shone as 
white as snow. How much money you 
got?’’ 

‘*Six dollars,’’ I replied dejectedly. 

**‘Loan it to me—and follow me,”’ he 
commanded. ‘‘I’m going to get this firm 
more advertising during the next two 
hours than it’s had in the last year.’’ 

The first thing Montague did was to 
buy two ten-cent cigars with gold bands. 
He produced his roll carelessly, and the 
clerk’s eyes fairly popped. It was an 
unlawful-sized roll. It was the kind 
that’s tucked away in national bank safes. 
Colonel Buzzard, the town’s big merchant, 
was in getting his morning’s cigars, and 
I saw him take a hard squint at the roll. 
When Montague and I turned carelessly, 
he smiled at us for the first time in his 
life. I figured it out, along with Mon- 
tague. He knew we had money to spend. 

‘Fine morning, boys,’’ he said. ‘“‘Try 
one of these Crescos, will you? How’s 
business? Good?’’ 

‘‘Fine!’’ we said, in one voice, accept- 
ing his cigars. And then Montague 
added, ‘‘We’ve settled three important 
cases out of court this week. Nota word 








of scandal, not a line in the newspapers 
—and we’re celebrating by taking a half 
day off.’’ 

And then we plumped into it for fair. 
Right in front of Sanders’ ice-cream and 
candy emporium, we met the two Misses 
Whipple and Miss Genevieve Hall. Their 
fathers are the richest in town, and they 
are the three handsomest and most-sought- 
after young ladies in our part of the State. 
How that roll—even though it was bogus 
—did give Montague nerve! We knew 
the young ladies only in an offish sort of 
way, but, before I could prod him or pinch 
him or catch him by the arm, Montague 
was lifting his hat and saying, 

**Won’t you young ladies come in and 
have some ice cream with us? I know— 
it’s early in the day—but we always take 
an ice cream after breakfast instead of a 
drink—and we’d awfully enjoy your com- 
pany’”’ 

They went in, and Miss Hall wasn’t 
very much pleased. None of them was 
very affable, until Montague, mighty care- 
less, drew a handkerchief from his coat 
pocket, and—plump! that fat roll fell 
out on the floor! He didn’t seem to no- 
tice it, and one of the girls called his at- 
tention to it, and he picked it up—giving 
them plenty of time to see the size of it 
—and then dropped it carelessly into his 
coat pocket again. 

**One of these days we’ll learn to use a 
bank, William,’’ he said to me. 

It was worth going a long distance to 
see the change that came over the young 











ladies after that. Even Miss Hall was 
affable, and, when we left, the two Misses 
Whipple invited us up to call on them 
some evening! 

For two hours that morning we used 
that roll—and spent a dollar and fifteen 
cents! Then we went to Telfer’s big 
“‘no credit’’ restaurant, and Montague 
said to me, ‘‘Now we'll see!’’ 

We ordered a good dinner, and, when 
we had finished, we went up to Telfer, 
who was in the cashier’s cage, and Mon- 
tague pulled out the roll that made every-- 
body’s eyes pop, and said to Telfer, who 
was smiling soft as jelly, 

**Do you mind if we just turn in our 
checks hereafter, Mr. Telfer, and pay you 
every Saturday? We like to square up 
everything on Saturday, and if it isn’t 
too much inconvenience to you’’—— 

**Not at all, not at all!’’ bubbled Tel- 
fer. ‘‘It’s against our rules, but now 


























































White sheep give more wool than 
black sheep—there are more of them 


REMINGTON is the machine in which 
the majority of good business schools have 
confidence—the confidence to turn out com- 
petent, efficient operators—the thing on 
which the very life of these schools 
depends. 


REMINGTON is the machine in which 
business men and business houses have con- 
fidence—because the big majority of good 
stenographers are Remington trained and 
**oo to work the first day without break- 
ing in.”’ 


REMINGTON stenographers do more of 
the world’s work than other stenographers— 
there are more of them. 


Nature only knows why there are more 
white sheep than black. 


All the world knows why there are more 
Remington operators than others. 


REMINGTON is the machine in which the 
most operators have confidence—and the 
machine which gives them the confidence to 


make good. 


12,500,000 Remington letters 


mailed in the United States every business day in the year. 


Isn’t that the answer to the question, “‘which machine?’’ for your office ? 
Throughout the world Remington is a synonym for typewriter efficiency. 
of the business world. 





It is the voice 








Typewriter Company 


(Incorporated) 


New York and Everywhere 

















NEW STE JUST OUT 


Ss. 1 START WITH THIS NEW INVENT:ON 
THE Jot n CENTURY WONDER 
Get started in an honest,*ciean, reliable, permanent, money-making 
business. Sold on a money-back guarantee 
The Blackstone Water Power Vacuum Massage Machine 
For a ne Denon No Cost to Operate. Lasts Life-Time 
tition, New Field, New Business. Price within 
LISTEN ::: reach of gi of gil. i. That’ o phy: ite sto ener to8 sell. Endorsed PROS 
les, rounds out an aw heat | the f ay or y-~ brin, -) ieee been. 
rellet om be given all kinds of ms such as Rheumatism, 
. Neuraliga, and many times @ permanent cure, & 
, convinces the most skeptical person. Sales easily made. 
Read On! What Others Do, So Can You. 
ty Pes sold eight machines first day. Margwarth, says, I am 
ptine SS ermerhorn, eight decom machines first month. 
er writes, & am selling four out of st five demonstrations, Vaughn, getese 
one four days later wires “ship six dozen by. first wis, 
sells four hour. 
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AGENTS 


GENERAL AGENTS 
RO4D MEN 
MAKE MONEY HERE 
START NOW—TODAY 


AGENTS 


»- SALESMAN 

MANAGERS 
YOUNG OR OLD 
NEW BUSINESS 
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In answering advertisements please mention JUDGE. It will be appreciated. 


and then, you know—now and then We 
make exceptions. Will you have a smoke 
on me to-day, gentlemen?’’ 

Early in the afternoon I left Montague 
to continue his good work alone, while] 
returned to the office. When he joined 
me at four o’clock, I had exciting news 
for him. Colonel Buzzard, the big de. 
partment-store man, had called upon me 
personally and had given us a piece of 
business which he wanted accomplished 
*‘without any court proceedings or news. 
paper notoriety.’”’ 

It was the first proof of the value of 
Montague’s scheme, and I was quite 
happy when, at six o’clock, I went to the 
house where I roomed. Along about 
eleven o’clock that night I was wonder. 
ing why I had not heard from Montague, 
when I was called to the telephone out in 
the hall. A shiver ran up my spine when 
they told me I was connected with Har. 
per Hospital. 

“*Mr. Pipp is here,’’ the voice at the 
other end said, ‘‘and he wants you imme 
diately.’’ 

Half an hour later I was at the hos- 
pital. I asked for Montague, and they 
took me up on the second floor, half way 
down a hall, and through a door. There, 
propped up in a nice, clean bed, his face 
bandaged, one arm in a sling, and one 
eye covered with a poultice, was Monta- 
gue. And he was not alone. Three 
young men and one girl were there, and 
I recognized them all. They were re 
porters. 

‘Three thousand two hundred dollars,” 
Montague was saying, ‘‘mostly in bills of 
large denomination. Make it strong that 
I will give one thousand dollars for the 
arrest and conviction of one or both of 
the robbers. I don’t care about the 
money. I offer that reward whether the 
money is recovered or not.’’ 

The reporters were rising. 
dare speak until they had gone. 

**Robbed!’’ I gasped. 

Montague nodded and told me a fright 
ful story of the assault, his manly de- 
fense, his final undoing and the loss of 
the big roll. 

The next morning and afternoon every 
paper in town had a thrilling account of 
the robbery, with two or three column 
heads. The Morning Star came out like 
this: 


ROBBED AND LEFT FOR DEAD 


MONTAGUE PIPP, MEMBER OF THE WELL- 
KNOWN LEGAL FIRM OF PIPP & SHAW, 
GIVES FIERCE BATTLE TO THUGS 


I didn’t 


Overcome and Loses $3,000 in Bik 





The Firm Offerc $1,000 Reward for Informatio 
Leading to Conviction of Robbers 


By noon the entire police and private 
detective force of the city was at work, 
but nothing was discovered. That after 
noon Montague came to the office. We 
were alone. He took a little, crumpled 
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punch of bills out of his pocket and said, 








“‘Here’s your six dollars.’’ 

“But I thought you were robbed’’—— 

“Sh-h-h-h!’’ he cried softly, placing a 
warning finger on his lips; then he placed 
his mouth close to my ear. ‘‘Will you 
swear on your life never to whisper a 
word if I tell you the truth?’’ he asked. 

I swore, holding my breath. 

“T was hit by an automobile!’’ he whis- 
pered tragically. ‘‘I was flattened out, 
tossed up and knocked down, and when I 
came to, the benzine buggy was making 
off for dear life. I couldn’t miss a chance 
like that, William. I took my roll out 
into a back lot and burned it; then I came 
and lay down in the gutter and groaned 
until I was hoarse in the throat, until 
gome one heard me. Understand?’’ 

Does advertising pay? Come around 
to Pipp & Shaw’s and see. We’ve gota 
new office now, with big plate-glass win- 
dows, a telephone and a stenographer. 
And we’ve each got bank accounts that 
go three times above the three thousand 
we lost. But that’s not the best of it. 
Advertising pays in more ways than one. 
Of course we went to call on the Misses 
Whipple, and we’ve stuck ever since. 
It’s going to be pulled off in a double 
affair, early in the spring. 


A Bad Sign 


GHE was going to purchase a trunk, 
small and cheap, 
So she made, from the street car, a wild, 
flying leap 
(Although she had just paid her fare); 
For she saw, ‘‘Trunks, Two Dollars!’’ a 
big window sign. 
But below, in wee letters, there lurked 
one more line— 
‘Twas, ‘‘Less Than the Prices Else- 


where !’’ —Anna Mathewson. 


Work and Play 


First employer—How long has Gotrox’s 
boy worked in your office? 

Second employer—About half an hour. 
He has been with us six months now. 


Untold 


Baker—Are you going to have the wed- 
ding bells peal forth when you marry 
Miss Oldgirl? 

Young Hardup—Not much, old man! 
Mine will be an untolled agony. 


His Point of View 
Sabbath- school teacher—And Jacob 
Wrestled with the angel. 


Bobby Thickneck— Which throwed, 
teacher? 


A Great Convenience 


“Parcel post is a great thing.’’ 

“Yep,”’ assented the grocer. ‘You 
tan stick a stamp on a can of corn and 
send it right out to a farmer.”’ 


Her Status 


“Is she a member of the divorce col- 
ony??? 


“Yes; undergraduate.”’ 
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ou Dont Know the 
Taste of Pure Beer 
Until- 


you have tried Schlitz in Brown Bottles. 


It is not enough that beer be made pure, it should be 
kept pure until it reaches your glass. 


Light starts decay even in pure beer. Dark glass gives 
the best protection against light. The Brown Bottle protects 
Schlitz purity from the brewery to 
your glass. 















The cost of purity exceeds all other costs 
in our brewery. 


We go to Bohemia for hops. One of 
our partners selects the barley. We go down 
1400 feet for pure water. 


We scald every tub, keg or barrel, 
every pipe and pump every time we use it. 
We even filter the air in which Schlitz is 
cooled. 


Try pure beer. Ask for Schlitz in 
Brown Bottles. 








See that crown or cork 
is branded “‘ Schlitz.’’ 
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That Made Milwaukee Famous. 


Moth-Proof Cedar Chest Georgian Terrace Hotel 
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Atlanta’s new million dollar hotel, at Peachtree and 
Ponce de Leon Avenue. 

European plan, with an excellent cuisine. Without 
bath, from $1.50, with bath, from $2.50. 

Situated in the best residential district, beyond dis- 
turbances of city traffic and smoke, and only a few 
minutes from both depots. Over a thousand feet above 
sea level, with a perfect climate. 

Conceded by all to be the most palatial, comfortable 
and up-to-date hotel in the entire south. 

A delightful stopping off place for tourists. Fine 
automobile roads. 


Cedar a 
am. dust onan, pts + fom. i Golf 


ALBERT R. KEEN, Manager 





In answering advertisements please mention JUDGE. It will be appreciated. 
















































What you want is qual- 
ity. You don’t care 
what the price may be 
—large or small — if 
only your taste asa con- 
noisseur be pleased. 
That’s why connois- 
seurs insist on 


Coons 


, 
4 
Estra Dry 
Champagme 
oe fia It has all the qualities 


Wis that make for superiority 
| ii —supreme purity; lasting 





















































liveliness; exquisite bou- 
quet; delightful flavor. It 
pays noduty to Uncle Sam 
—it pays no ocean freight; 
these items total the dif- 
ference in price between 
Cook’s and imported 
champagnes. 





Sold Everywhere 
and 
Served Everywhere 


American Wine Co. 
St. Louis, Mo. 











| You Will 
Enjoy Fishing 


i better than ever before if you take along 
8 supply of good old 























Nearest Dealer will supply the Ale. 
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With The College Wits 
All Aboard. 
The Ark was manned and well equipped 
And waiting for the tide; 
You’d Noah most peculiar crowd 
Of creatures were inside. 
The social lion had his place, 
The deadly boar was there, 
The rat was very plainly seen 
Beneath the little hare. 
The golf lynx and the legal seal 
Stood by the hobby horse; 
The end-seat hog was blocking up 
The passageway, of course. 
The German stug, the Irish bull, 
Also the Latin shark, 
The sad bird and the gay bird, 
The lobster on a lark, 
The scapegoat and the bookworm, 
The rabbit a la Wales, 
The fire dogs and the night hawk 
Were hauling up the sails. 
—Princeton Tiger. 
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The Feminine Touch. 
— Yale Record. 
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The Miss Understanding. 
A Drama in One Dram. 


Scene, interior clothing store. Frosh 
—-Let’s see your new underwear. 
Lady clerk (blushes)—Sir! (Recover- 


ing self-composure.) Knit? 
Frosh—Why not? 
(Quick curtain. 


Stanford Chaparral. 


Gallery goes wild. )— 


Forgot Where He Was.—Father (man- 
gling the turkey)—What will you have, 
son—light or dark? 

Son (absently)—Thanks, but I’m on 
the wagon.—Cornell Widow. 


Brawn, Not Brain.—She—What class 
are you in, Mr. Jones? 

Stude (who has just made third sub. on 
the wrestling team)—One-hundred-and- 
fifty - five - pound. — Pennsylvania Punch 
Bowl. 


Expert Opinion.—‘‘ Ah, what a picture !’’ 
sighed the artist, looking at the lady in 
the pink gown. 

‘“‘Over-exposed, over-exposed!’’ com- 
mented the photographer tersely.— Ver- 
mont Crabbe. 


His Reason.—Subscriber— Why don’t 
you have any more really good jokes in 
your paper? 

Editér—Ah—er—you see, we have a 
lady compositor in the printing room now, 
—Illinois Siren. 





A teaspoonful of Abbott's Bitters with your Grape 
Fruit makes an ideal appetizing tonic. Sample of 
bitters by mail, 25 cts. in stamps. C. W. Abbott & 
Co., Baltimore, Md. 


In answering advertisements please mention JUDGE. It will be appreciated. 
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OU are buying a player-piano with the 
intention of playing it yourself. So 
judge it by what you can do with it. Your 


own self-produced music is the best test of 
its worth. The 


1 ehning 


<=> 
IANO 


“With the tone you can’t forget” 





Admits of individual expression through its 
sensitive and responsive “pedal touch.” 
Others claim Behning virtues. Behning 
proves them. Others say “as good as” Beh. 
ning; that's proof that Behning is superior. | 





If you are interested, write us and we will notify 
you, where in your town you can see and hearthe | 
hning smal] Grand, Upright or Pliayer-Piano, | 

| 


Cash or convenient terms. Liberal allowance on 
| old pianos. Booklet on request. 


42 FIFTH AVENUE 
Entrance 38th St., N. Y. 


pemmmemes BEHNING PIANO CO. m 





rupture holder is the only thing of any 
kind for rupture that you can get on 
60 days’ trial—the only thing we know 
of good enough to stand such a long 
and thorough test. 
Cluthe Automatic Massaging Truss— 
made on an absolutely new principle 
—has 18 patented features. 


perform operations. 














Guaranteed Rupture Holder 


On 60 Days’ Trial 


Won't Cost You A Cent If The Two Months’ Test Doesn't 


Prove All Our Claims 


You can make a thorough 60 day test of this cvaranted 
rupture holder without having to risk a single cent. Weil 
make one especially for your case and let you see for yourself 
how it takes all the misery out of being ruptured. 






Away With Leg-Strap and 
Spring Trusses 
So faras we know, our guaranteed 


It’s the famous 


that seemed hopeless. 
Write for Free Rook of Adviee—Cloth-bound, 104 pages. Explains & 
dangers of operation. Shows just what's wrong with elastic and srg 


trusses, and why dragstores should no more be allowed to fit trusses thas ® 
Exposes the hambugs-—-shows how old-fashioned wort 


less trusses are sold under false and misleading names. Tells sll sbout & 
vare and attention we give you people, ir 
cluding physicians. 
we say by making a 60 day test without risking a penny. 


Box 126—Cluthe Co., 


Endorsements from over 5000 





| 
| 
| 
























Self-adjusting. Does away with 
the misery of wearing belts, leg-straps and eprings. Gur 
anteed to hold at all times—including when you are wort 
ing, taking a bath, etc. Has relieved in case after as 





Write to-day—find out how you can prove every wet 


125 E. 23rd St., New York Gi 








A Happy Marriage 


Depends largely on a know 
edge of the whole truth abow 
self and sex and their relation} 
life and health. This knowledgt 
does not come intelligently of 
self, nor correctly from 
nary everyday sources. 


SEXOLOGY 


(lustrated) 
By William H. Walling, A. M., M. D., imparts in a cleat wie 
some way, in one volume : 
Knowledge a Young Man Should Have. 
Knowledge a Young Husband Should Have. 
Knowledge a Father Should Have. 
Knowledge a Father Should Impart to His Se) 
M nowledge a Husband Should Have 
Knowledge a Young Woman Should Have. 
Knowledge a Young Wife Should Have. 
Knowledge a Mother Should Have. 
Knowledge a Mother Should Impart to Her Daught®® 
Medical Knowledge a Wife Should Have. 





All in One Volume. [lustrated, $2 postpaid 


Write for “Other People’s Opinions,” and Table of Contes 





PURITAN PUB. CO., 792 Perry Bldg., Phi 










































| Do you know a 
a little baby just like 
| this? 
| Its jolly little 
laugh is always 
sweet to hear. 

The Bugville 
Book is the very 





wa || thing for it. Make 
cu this baby happy 


with a copy. 

There are over 70 
pages of the Ad- 
ventures of the In- 
habitants of Bug- 
ville—an endless 
source of entertain- 
wy vit ment. Even grown- 
ups will like it. 

We'll send this to 
you for just 10c. 


Judge 


225 Fifth Ave., New York 
























Do You Like to Draw? 


THAT'S ALL WE WANT TO KNOW 











Sow, we will net give you any grand prise— 
Skt of free staff if you answer this ad. 
Serdo we claim to make you rich in @ week. 
you are anxious to develop yvur talent 
Wilh ssuccessful cartoo nist, so you can make 
1: whol Sey, send 8 copy of this picture with Ge. in 
amps for portfolio of cartoons and sample 
Wms plate, and let us e xplain 
oll mN.L Evans School of Cartooning 
Ball Bidg., Cleveland, 
ball Big 
lis Som 
lave 


tA Real Gem Full of Fire and Brilliancy 





The most remarkable scientific discovery of 
the age; a dazzling, scintillating gem. Pari- 
sid sian Gems have the fiery beauty of genuine 















liancy ; guaranteed for 20 years. 
genuine solid gold 14k mountings. 





diamonds ; will cut glass and retain their bril- 
Set only in 


Sent on 


Approtal; See Them Refore Paying. Write 
‘or Iliustrated Price List. PARISIAN 
GEM 00., Dept. R, 621 Broadway,\New York. 


In answering advertisements please mention JUDGE. It will be appreciated. 
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Stories with Smifes 


Love’s Young Dream.—The ‘newly mar- 
ried young woman rushed into her fa- 
ther’s presence and threw herself on her 
knees before him. 

*‘Oh, papa!’’ she sobbed. ‘‘I have 
come for your forgiveness and blessing! 
It was wrong and undutiful of me, but I 
loved Richard so that I just had to elope 
with him. But I couldn’t be happy till I 
had been reconciled with you, so here I 
am at your feet.”’ 

*‘Well, well,’’ growled the old man, 
much affected in spite of himself, ‘‘I sup- 
pose I’ll have to. But you are alone! 
Where is—er—Richard?”’ 

**He’s just outside, papa, dear, with 
the cabman. And now that you have for- 
given us, please lend us enough to pay 
the horrid brute, so that he’ll go away. 
You see, we had only enough money for 
the license and the minister.’’— Pittsburgh 
Gazette-Times. 





Cautious Storekeeper.—‘‘I see you have 
mushrooms,’’ she said, as she stopped in 
front of a grocery. 

**Yes’m, they are said to be mush- 
rooms,’’ was the reply of the grocer. 

‘*But aren’t they?’’ 

‘I’m not going to say, madam. 
may be or may not.’’ 

“Oh, I see! You think they may be 
toadstools?’’ 

**They may be.”’ 

‘‘And would kill those who ate them?’’ 

**Exactly.”’ 

**I remember to have read that a score 
or more of people in New York ate toad- 
stool and died.’’ 

**I read the same thing, madam.”’ 

‘And so—so’’—— 

**So there they are. If they are real 
mushrooms, you get a bargain at the 
price asked; if they are toadstools, your 
heirs can’t get a cent out of me, for 
everything is in my wife’s name.’’ 

The woman said she would take two 
beets and a carrot and let it go at that. 
—Baltimore American. 


She Knew Why.—An old Scotch lady 
was told that her minister used notes. 
She disbelieved it. Said one, ‘*Go into 
the gallery and see.’’ 

She did so and saw the written sermon. 
After the luckless preacher had concluded 
his reading on the last page, he said, 
‘*But I will not enlarge.’’ 

The old woman cried out from her lofty 
position, ‘‘Ye canna, ye canna, for your 
paper’s give oot!’’ 


They 


Wanted To Know.—A little slum child 
was enjoying his first glimpse of pastoral 
life. 

The setting sun was gilding the grass 
and roses of the old-fashioned garden, 
and on a little stool he sat beside the 
farmer’s wife, who was plucking a 
chicken. 

He watched the operation gravely for 
some time. Then he spoke: 

‘Do yer take off their clothes every 
night, lady ?’’— Youth’s Companion. 








Just Out! 


“Inlay Enamel” Monograms 


The latest idea 
in watch cases. 
Superbly beauti- 
ful. Your own 
monogram in 
handsome enam- 
el design, (many 
colors to choose 
from) inlaid in 
the superb gold 
strata case. The 
newest thing — 
just conceived 
and offered di- 
rect to you. 


Below 


Our Special Offer | 


You may get the superb Burlington Special 
at the rock-bottom price—the same price that 
even the WHOLESALE jeweler must pay. You 
may secure one of these superb timepieces—a 

watch of the very latest model, the popular new, 
thin design, adjusted to the ‘second, positions, 
temperature and isochronism—19 jewels—at the 
rock-bottom price—the same price even the 

wholesaler must pay 


Your Choice of Scores of Cases 


Ceca, “titese can be had in’ the newest Hdeast 








1 


sizes. These can be 
Block and Ribbon Mo ams, pene ad 
odge, French Art and Dragon Designs, Inlay 


Enamel Monograms. 

$2 50 a Month at the Rock-Bottom Price 
$2.50 a month for this superb timepiece! 

The easiest payments at rock-bottom price. To 

assure us that everybody will quickly accept this 

introductory direct offer, we allow cash or easy 

payments, as you prefer. 


We ship the watch 
Sent on Approval Wc, ship the watch | 
al, prepaid. You risk nothing 
—absolutely nothing—you pay 
nothing—not one cent, unless 





















ou want the offer after see- 
Ing and thoroughly inspect- BOOK COUPON 
ing the watch. Burlington 
Write for FREE Catalog Watch Company 
Send for the free book. it 19¢b St. and Marshall Blvd. 
bout Dept. 2474 CHICAGO 


will tell the inside facts al 

watch prices, and explains the 

many superior points of the 
Burlington over double- 
iced products. 


Fiegee ome me, —— ob- 
tio: prepaid, your free 
book ‘on watches, “i yt 


Just send ] monogram cases, 
Rie free coupon NOW. with. p= 9 explanation of your 

cash or $2.50 a month offer on the 
Burlington 


Burlington Watch f° yijgre. this mode 
a 
LJ 


Name. 





19th Street and 
Marshall 


Boulevard 
Dept. 2474 / Address 


CHICAGO 
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UNCLE SAM IS BEST EMPLOYER ; 


pay is high and sure; hours short; places 
permanent; promotions regular; vaca- 
tions with pay; th ds of v 

all kinds of pleasant work every where: 
no lay-offs; no pull needed; common 
ucation sufficient. Special money back gu 
cutee ie zee write today for booklet an. 


EARL HOPKINS, 





WALLA 
V LAD 


- - WASHINGTON, D. C. 
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d wear 
er. Stand file, acidand firelikediamon nds, ir Weveee 


Remoh Gems 


' paste, * foil or Ato Fh Set eS in Me karat ons i one 


velous LS Swi catelee C 
in no aaee 
n 5 to aunmnation, Wri ite & 
or catalog DeLuxe, it’s free. BA” 
Remoh Jeweky Co., 626 Washington Ave., St. Louis 




































: Gold Seal. 


| [AMERICA'S 


FAVORITE Champagne 


You can pay more for wine than Gold Seal 
costs, but you cannot get a better champagne 
/ at any price. Gold Seal is the American 
wine that proves import duty to be useless 
) waste—also giving a false impression of superior 
quality by doubling cost. 

Two Kinds: Special Dry and Brut 

Order a Bottle or Case Today 
Sold Everywhere ** All wine—no duty”® 


Urbana N.Y., Sole Maker 




























l mar hate Wine Co ; 

























HOTEL GRENOBLE 


OPPOSITE CARNEGIE HALL 


56th Sireet and 7th Avenue, NEW YORK CITY 


Located within two blocks of beautiful Central Park and in the city’s most refined resi- 
dential district, tnis exelusive family and transient hotel offers more in real living and comfort 
than many hotels whose accommodations are much more expensive. There is no more ideal 
stopping place for ladies traveling alone. 

ROOM with PRIVATE BATH, | APARTMENTS of PARLOR, 
$1.50 d d Bedroom and Private Bath, 
-9U per day and up. $3 per day and up. 


GEO. W. O'HARE, Mer. 


ROOM with USE OF BATH, 
$1 per day and up. 





























































PC Scorer ot er RS 
THE Sumy sagan cestuLert CO 
Sap won fous o> 


The great tonic and stimulating properties of Sunny 
Brook have had much to do toward making us the largest distillers of 
fine old whiskey in the world. For nearly 50 years Sunny Brook has 

ved of real value to thox who now and then require an energy- 

wilder. When energy is I-cking efficiency is lacking. Rare, old and 
mellow whiskey like Sunny Brook, acts as a great up-builder; and 
makes life worth living. 


) Sunny Brook is Bottled in Bond—every bottle is sealed 
} with the vernment Stamp showing that the contents are genuine, 

straight natural whiskey, U.S. Standard (100%) proof. This stamp 
| however, only assures purity, but not quality. Any whiskey Bottled In 
| Bond is genuine straight whiskey, but not all straight whiskies are good 
whiskies. When you select Sunny Brook—The Pure Food Whiskey— 
then you know that in addition to the assurance of Absolute Purity 


(pestat goomument on the Globe you have a guarantee of Unexcelled Quality 
istillers of fine Sihion te the world. 








In answering advertisements please mention JUDGE. It will be appreciated. 


Ain’t It the Truth? 


How do we know the place to go 
To buy the up-to-date chateau? 
How does the nation find out where 
To go to buy its underwear? 
How do we know where to sit down 
To eat the finest meal in town? 
How do we know where bargains are? 
How do we know the best cigar? 
How do we know which car to buy? 
How do we know the fastest dye? 
How do we know who’!I trim our trees? 
How do we know what wipes out fleas? 
How do we know where to get pie? 
How do we know which socks to try? 
How do we know where to buy sweets? 
How do we know where to buy eats? 
How do we know which show to see? 
How do we know where to buy tea? 
How do we know which pipe to smoke? 
How do we know where to get coke? 
How do we know what women wear? 
How do we know what things are where? 
Advertising tells us. 
—-Houston Post. 
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What He Was Doing.—That it is some- 
times mighty easy to get the truth if we 
ask for it was demonstrated the other 
evening by a story told by George Otis 
Smith, director of the Geological Survey 
at Washington. 

One afternoon a philanthropic party 
visited a public school in the poorer sec- 
tion of a big city, and, while making a 
study of the conditions in the knowledge 
factory, thought it proper to ask the 
youngsters a few questions. 

‘‘Can any little boy or girl tell me,’ 
said he very impressively, ‘‘what is the 
greatest of all the virtues?”’ 

Nothing doing. Every bright little 
face looked as if the mind back of it was 
doing a hard piece of thinking, but there 
was no reply. 

‘‘We will try it again,’’ encouragingly 
said the philanthropist. ‘‘What am I 
doing when I give up my time and pleas- 
ure to come and talk to you in your 
school ?’’ 

‘‘I know now, mister!’’ exclaimed 
Johnny Smith, raising his hand and snap- 
ping his fingers. 

‘*Well, what am IJ doing, little man?” 
smilingly asked the visitor. 

‘*Buttin’ in!’’ was the startling rejoin- 
der of Johnny.—Philadelphia Telegraph. 
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| The Train de Luxe and the Ad Man. 


The man who writes the railroad ads has 
got no lead- -pipe cinch; 

His job is one at which a master plumber 
well might flinch. 

He goes to bed at two a. m., 
ads he wrote, 

And when he wakes, the critics howl and 
try to get his goat; 

But if it be required that he in pure By- 
ronie rhyme 

Shall write his ads, 
dickens of a time. 

If all his duties he performs both pleas- 
antly and well, 

He’s lucky if he long remains outside a 
padded cell. 

His topics range from semaphores to 
manicures on trains, 

for railroad words to rhyme he sits and 
racks his throbbing brains, : 

And envies much the hoboes stealing 
rides upon the trucks, 

As he proceeds to tell in verse of ‘‘Sun- 
set’? Train de Luxe. 


to dream of 


he’ll truly have a 








For husbands there’s a clubroom; for 
wives a social hall— 

A valet and a ladies’ maid are at your 
beck and call; 

Stenographer for business men, a barber 
shop and bath— 

The train is one of luxury, its route a 
sunny path, 

‘Midst orange groves, past snow-capped 
peaks, through canyons grim and grand, 

To where the blue Pacific foams upon its 
golden strand, 

Back in the observation end you loll in 
ease and gaze 

‘Upon a thousand wonders, in wide-eyed, 
awed amaze, 

Oil-burning locomotives, too, being used, 
to minimize 

The risk of gritty 
your eyes. 

It’s easy to write poetry on dells and 
babbling brooks, 

But you must be some poet to find rhymes 
for Trains de Luxe. 





cinders locating in 


The locomotive hurls apace—a monster 
autocratic, 


Electrically guarded by block signals au- 

: tomatic. 

' The porter calls you promptly—on your 
wants he’s keeping tally; 

,' Your suit’s pressed by the barber, who’s 

, a tailor and the valet. 

You take your morning ‘‘shower,’’ then 

. you stroll into the diner, 

Where your breakfast’s served in manner 
that no monarch could have finer. 

A pair of honeymooners come and take 

, the table next you 


You recall their prattle later, 
really never vexed you; 

So pleased with all the comforts that 
these Trains de Luxe afford you, 

Their post-connubial chatter never for a 
moment bored you. 

You admired his fond devotion to his 

“tootsey’’ and his **ducksy,’ 

And approved her whispered comment, 
“George, I love these Trains de Luxey!’’ 

{ —R. F. Wilson, in The Argonaut. 
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A Real Gent—‘‘My young man’s a real 
gent,”’ said Sadie, the saleslady, shifting 
her cud of Spearmint. ‘*He never blows 

is soup like a common person; he always 
fans it with his hat.’’—Pe ennsylvania 
Punch Bowl. 


ALMA MAMA AAA. 
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LLL LEELA, 
THE LONG CONTINUED POPULARITY 


Hunter Baltimore 


ey Pr) Rye Pr) 


EXTENDING OVER 50 YEARS, IS OF ITSELF CONVINCING PROOF THAT 
THE PREFERENCE GIVEN TO IT BY THE PEOPLE IS FOUNDED UPON ITS 
SUPERIOR QUALITY, ABSOLUTE PURITY, AND UNIFORM EXCELLENCE 


Sold at all first-class cafés and by jobbers. 
WM. LANAHAN & SON, Baltimore, Md, 
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in Spare Time! 


If you have spare time for sale we will buy 
it! We pay big money—good American 
Dollars—and back our agents to the limit. 

Write at once for the greatest offer 
ever made by any tailoring concern on 


earth. 
A DAY 


$5 to $10 Easy 


While Doing Other Work 











Join the ranks of “Progress” money makers! 
Many earn $5 to $10 a day in spare time. You can 
do as well... We show you how, We pay vin cash 
money —not in “premiums” and “promises. 

Send No Money—Everything is FREE 

It costs us thousands of dollars to make our Free 
Agents’ Outfits the handsome-t. most complete 
and attractive sample outfits ever presented to 
agents. Send your name and address at once for 


handsome free outfit and full instructions, 


PROGRESS TAILORINC CO., 


(13) 
Dept. 61 4, CHICACO 
ff WHITE 


Valley GEMS Sai 
SEE THEM BEFORE PAY!NG! 


These gems are chemical! white sapphires 
— LOOK like Diamonds. Stand acid and 
fire diamond tests. So hard they easily 
scratch a file and will cut glass, Brill 
fancy guaranteed 25 years. All mounted in la 

-* solid gold di Wilisend you any style 
ring, pin or stud for examination—allc harges prepaid—no money 
in advance. Write today for free illustrated booklet, special prices 


©ring measure. WHITE VALLEY GEM C0. p77 3 Saks Bldg Andianapolis. Ind 
HENRY LINDENMEYR & SONS 


PAPER WAREHOUSE 


Nos. 32, 34 and 36 Bleecker Street 
Branch Warehouse, 20 Beekman Street, New York 










Start a Fortune 





Try One of Our 
Dry Varieties 


Martini—Regular 
Martini—Dry (medium) 
Martini—Brut (very dry) 
Manhattan—Regular 
Manhattan—Dry 


At all dealers 


G.F.Heublein 
& Bro. 
Sole Prop’s. 


Hartford ~ 
New York 
Lendon 












ALL KINDS OF PAPER MADE TO ORDER 








HOTEL ARLINGTON 


18 WEST 25th STREET 
Near Madison Square, New York 
A place where ladies unaccompanied are protected 

the same as in their own homes 
Twelve-story fireproof building—handsomely fur- 
nished rooms—modern in all respects. Walking 
distance to shopping and theatrical sections. 
No License. Rates, $1.50 up. Booklet. 


E. W. AUSTIN, Mer. V. A. AUSTIN, Prop. 














| WANTED—SALESMEN AND SALESWOMEN 


patoete — f good positions now open paying from $1,000.00 to 

sei 000. 00 ormer experience requii to get one o 
them We wilt teach you to bea high grade Traveling Salesman or 
Saleswoman by mail in eight — co —— ou to secure a good 
rsitic 2, where you can earn good while you are learning 
DSolapuonpatie. Write today 4 Fall | particulars and testi- 
suontale | from hundreds of men and women we have recently placed 
in good positions; also! list of good positions open. dress (nearest 


office’ Dept.242National Salesmen’s Training Assn. 
Chicago New York KansasCity SanFrancisco New Orleans Toronto 
willsend you all newspaper clippings 


ROMEIKE’S 
which may appear about you, your 


friends, or any subject on which you may want to be “up 
to date.”” Every newspaper and periodical of importance 
in the United States and Europe is searched. Terms, 
$5.00 for 100 notices. HENRY ROMEIKE, 106-110 Seventh 
Avenue, New York. 


Press Cutting Bureau 





| 








In answering advertisements please mention JUDGE. It will be appreciated. 


| Finest 
| Location 





in 
Washington 











WASHINGTON, D. C. 
**The Hotel of American Ideals.’’ 


HOTEL POWHATAN 


Pennsylvania Ave., at 18th & H Sts. 
New, Fireproof. European Plan. 
Rooms, detached bath, $1.50, $2.00 upw. 
Rooms, private bath, $2.50, $3.00 upw. 


100% Fire, Germ and Dust Proof. 
Two blocks from White House, and Near All 
Points of Interest. 
Write for Souvenir Book- CLIFFORD M. LEWIS 








let E, with Map. anager. 








































* PRISCILLA” 
FROM WATER-COLOR BY TRAVER 
IN THE 
PRIVATE GALLERIES OF C. W. POST 





"Way Back in Plymouth Days 


Indian Corn was the staple food of the forefathers of the Republic. Today, we, of a later 


generation, eat 


Post Toasties 


—a delicious food 





Made from the same nutritious grain, but. representing three centuries of food progress. 


Toasties (sold by grocers aga! 3005 are thin bits of selected white corn, first cooked, 
then toasted to a golden brown. ey are served direct from the package, and with cream 


are delicious. 
**The Memory Lingers’’ 





